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INTRODUCTION

S

igns and storefronts are vital to the success of a store and their retail environment. A sign is influenced by its location in relation to the
buildings, sidewalks, parking areas and other signs. The shopping center is a “gallery” for the many forms of sign art that are viewed by
the public. Inappropriate signs can defeat the purpose of other design considerations. Storefronts present the merchandise and give
character to the public space and exterior walkways that form the backbone of the center.
The sign and storefront design create the lively excitement of the shopping experience. Uncontrolled, they can become a visual jungle.
Conversely, too much control can produce dull, lifeless uniformity. Whereas some shopping malls traditionally discourage individuality through
the use of severely restrictive design guidelines, your creativity is encouraged with these guidelines.
The guidelines presented in this booklet provide a balanced approach to achieve overall harmony without sacrificing individuality. Our goal is to
create a colorful communications collage which informs, stimulates, delights, amuses, and above all, makes the retail environment lively and more
appealing to the ever discriminating customer.
Please review the signage section and the storefront section in their entirety to fully understand and utilize these guidelines.
Note: These guidelines exclude the major tenants (i.e. CVS & Safeway)
at Red Hill Shopping Center. Major tenants are required to submit
their signage proposals directly to the Town of San Anselmo for review
and approval.
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HOW TO USE THESE GUIDELINES
!

Develop signage and storefront designs together so that they are complementary.

!

The signage and storefront designs must be complimentary to current adjacent tenants and overall building composition.

!

Prepare a submittal package for your signage and storefront designs. This package will be reviewed for adherence to these guidelines,
as well as quality and appropriateness of design.The package should include scaled drawings (1/4”=1'-0”) of the storefront plan and
exterior elevation, constructions details, signage details, light fixture and hardware specifications, accessories such as planters and
furnishings, and a materials board with examples of all finishes and colors. Upon request, the Tenant may be required to include more
detailed shop drawings in the package. Submit one design package to the Landlord and three packages (only one materials board) to
the Landlord's Architect for review. The package will be stamped either (1) Complies with Guidelines, (2) Complies as noted or (3)
Revise and Resubmit. After Landlord approval has been granted, the Tenant must submit the architectural drawings to the City of San
Anselmo for a building permit prior to installation.

Landlord’s Notes:
1. The Tenant Signage & Storefront Designs must be approved by both the Town of San Anselmo and the Landlord.
2. These Signage and Storefront Design Guidelines are to be used as a reference in developing individual tenant designs, but ultimately
the Landlord and the Landlord’s Architect have final approval on the design. A package that technically complies with these guidelines
may still be rejected if deemed inappropriate. Conversely, a design that does not technically comply, but shows quality and imagination
may ultimately be approved if it is truly exceptional or complies with the spirit of the guidelines.
3. All new tenant and existing tenants renewing leases at Red Hill, must conform to these guidelines. All other existing tenants have a
period of two years, from the approval date of these guidelines, to replace their existing signs.
4. The signage designs must conform with both these Guidelines & the Town of San Anselmo Ordinance, or whichever is more
restrictive.
5. All external illumination of proposed signs, as permitted by these Guidelines and the Town Signage Ordinance, must be placed on
dimmers, or the tenant must provide an on site mockup displaying proposed lamp wattage for review and approval by both the Town
and Landlord.
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DEFINITIONS
Halo Illumination: Channel letters or logos are illuminated using a light source placed inside the
channel. The channel is oriented so that the light source faces the wall. The light washes the wall,
accenting and highlighting the letters.

Gooseneck Lights: A wall-mounted fixture used to light Tenant beam sign. Tenant to provide
gooseneck light fixture specified by Landlord, unless given Landlord approval to provide alternate light
source (i.e. Halo Illumination).

Sign Area: The sign area calculated by measuring the simple-most geometric frame that can be placed
around the sign design.The sign area includes sign panels.

Heavy Font: Any font in which the letter stroke,
measured at thickest point is greater than 1 ½”.

Neutral piers

Heavy Font
Light Font: Font with maximum letter stroke
of 1 ½” thick or less.
Light Font
Storefront Opening: Glazed area between exterior walls
of the building. Total Linear footage of storefront is the
sum of all storefront openings.

Storefront Opening
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SIGN TYPES
SITE PLAN

PANEL SIGNS

PAGE

PSA: Panel Sign A

7

PSB: Panel Sign B

9

PROJECTING SIGNS
PR: Projecting

11

TRANSOM SIGNS
AT STOREFRONTS

TR:Transom

13

WINDOW SIGNS
AT STOREFRONTS

WI:Window

15

OVERHANG SIGNS

TOTAL ALLOWABLE SIGNAGE PER TENANT
Total tenant signage area cannot exceed 1 square foot per 1 lineal foot of storefront.
More than one sign type may be used by each tenant.

OHA: Awning

17

OHC: Canopy

19

Beam Sign
BE: Beam

21

Maximum Total Allowable Signage Per Tenant = 100 sf
Minimum Total Allowable Signage Per Tenant = 25 sf
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PANEL SIGN A

PSA

Panel Signs are graphics or fonts, typically conveying the name of the store,
that is affixed to the building, such as carved or fabricated plaques or letters.
Panel sign Type A is mounted above the arcade roof.
Individual pin mounted letters and/or applied letters, logos or iconography,
attached directly to a decorative panel are permitted. Letters and logos may
be fabricated from wood, metal and/or acrylic. The sign background may be
a decorative plaque or frame made of a durable metal or wood mounted to
the building. Materials and finishes must be durable and weather resistant.
Panel shapes must be decorative, and basic rectangular shapes are not
permitted. All fasteners must be concealed as specified by the Landlord.
Lighting must be provided by spotlights, per Landlord’s specification. Wallpak lighting is prohibited. The light source should be shielded to minimize
spillover light. Interior illuminated channel lettering is not allowed.

! MAXIMUM LETTER SIZE:
Heavy Font - 14” high
Light Font - 16” high
! LETTER DEPTH MUST BE BETWEEN 1/2” TO 2”.
! MAXIMUM SIGN PANEL AREA:
Tenant Frontage 1 or 2 arcade bays wide
- 18 SF
Tenant Frontage 3 or more arcade bays wide - 24 SF
! No signs are permitted above the roof ridge line.
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PANEL SIGN A

PSA

EXAMPLES
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PANEL SIGN B

PSB

Panel sign Type B is either suspended from or mounted to the beam within
the bay of each individual tenant.

Individual pin mounted letters and/or applied letters, logos or iconography,
attached directly to a decorative panel are permitted. Letters and logos may
be fabricated from wood, metal and/or acrylic. The sign background may be
a decorative plaque or frame made of a durable metal or wood mounted to
the building. Materials and finishes must be durable and weather resistant.
Panel shapes must be decorative and simple rectangles are not permitted.
All fasteners must be concealed as specified by the Landlord.
Lighting must be provided by spotlights, per Landlord’s specification. Wallpak lighting is prohibited. The light source should be shielded to minimize
spillover light. Interior illuminated channel lettering is not allowed.

! MAXIMUM LETTER SIZE:
Heavy Font - 12” high
Light Font - 14” high
! LETTER DEPTH MUST BE
BETWEEN 1/2” TO 1”.
! MAXIMUM SIGN PANEL
AREA IS 12 SF.
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PANEL SIGN B

PSB

EXAMPLES
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PROJECTING SIGNS

PR

Projecting signs include all signs that are perpendicular to the storefront.
These are primarily pedestrian-oriented signs, easily visible to shoppers
walking down the street. Historically, shop owners, aware that not all patrons
were literate suspended images of products sold in their stores for all to see.
These icons remain popular eye-catching devices. The design of these signs
should be particularly imaginative, colorful and iconic, incorporating logos or
other graphic images that best describe the shop.
These signs can be mounted onto the storefront, building’s walls or columns,
or suspended from the arcade above. It is recommended that projecting
signs be centered above storefront doors.
Projecting signs and their brackets must be unique and reflect the character
of the individual store. They may be 3-dimensional, but must be wind
resistant. Materials for the signs and their graphics may include metal, wood,
fabric, paint or other durable material that will withstand the elements. All
fasteners must be concealed.
Illumination may be achieved with external spot lighting. Wall pak lighting is
prohibited. The light source must be shielded to minimize spill over light.

! MAXIMUM SIGN AREA IS 4 SF.
! MAXIMUM SIGN PANEL THICKNESS IS 1”.
! LOGO’S & LETTERS MAY PROJECT A MAXIMUM
OF 1” FROM FACE OF SIGN PANEL.
! TENANT HAS THE OPTION OF USING
LANDLORD’S SIGN BRACKET.

11

PROJECTING SIGNS

PR

EXAMPLES
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TRANSOM SIGNS

TR

Transom signs are of various types and sizes, and are located within the
storefront opening above the door height. They are used to heighten the
overall storefront look.
One Transom sign is allowed per arcade bay for Major Tenants only.
(See page 7 for definition).
Transom signs fit into the storefront transom’s horizontal shape. Logos,
accent letters or decorative backgrounds must fit within the maximum sign
area.
Transom signs may be carved or fabricated with painted letters. Materials
may be paint / film on an opaque, translucent or solid surface. These may
include 3-dimensional letters or logos. Transom signs are non-illuminated.
All fasteners must be concealed.

! MAXIMUM LETTER SIZE:
Heavy Font - 12” high
Light Font - 14” high
! MAXIMUM SIGN AREA IS 8 SF.
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TRANSOM SIGNS

TR

EXAMPLES
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WINDOW SIGNS Storefront Graphics

WI

Storefront graphics are located within the storefront and encompass a wide
variety of sizes, shapes and materials. They may be as simple as metal-leaf
letters or as creative as mixed media signs that float across the store
window. Other applications of window graphics are silkscreen, sandblasting,
and laminating.
Graphics may also be hung behind the storefront. These may be made from
transparent material such as glass or Plexiglas with paint or other graphics
applied. Designers of storefront graphics should keep in mind that they are
read from relatively close proximity and often from both inside and outside
the store. Mounting hardware, electrical connections, and details must be
carefully considered and concealed.
Specific guidelines for Red Hill Shopping Center are as follows:
Number:

Multiple graphics, can be on all windows
as long as it's not repetitious
Maximum Area:
7 square feet per storefront opening
Maximum Letter Size: Heavy Stroke 6”, Light Stroke 9”
Accent Letter:
50% larger
Material:
Opaque and translucent film on glass
Rigid material on glass/opaque surfaces
Sign panel inside store on rigid surface
Type of Lighting:
Typically non-illuminated; however, lighting may be
permitted if the sign is unique and creative.
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WINDOW SIGNS Storefront Graphics

WI

EXAMPLES
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OVERHANG SIGNS AWNING

OHA

Tenants that are not located within the covered arcade have the option of a
awning with signage.
Awning signs are graphics, logos, or words applied to an awning. Awning
signs may only be used on storefronts where awnings are allowed.
Signage may be placed on the valance of the awning. Lettering or graphics
on the valance may not exceed 65% of the area of the valance, with a
minimum clearance on the top and the bottom edge of the valance, and a
minimum 9” clearance on each side edge.
Letter or graphics may be placed on the sloping face of the awning and may
not exeed 30% of the area of the sloping face. A minimum of 9” clearance
at top and bottom of the graphics is required.
Awning signs may be illuminated by exterior lighting only.

! MAXIMUM LETTER SIZE
Heavy Font - 6” high
Light Font - 8” high
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OVERHANG SIGNS AWNING

OHA

EXAMPLES
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OVERHANG SIGNS CANOPY

OHC

Tenants that are not located within the covered arcade have the option of a
canopy with signage.
Tenants that are not located within the covered arcade have the option of a
canopy with signage.
Canopy signs are graphics, logos or words mounted above or suspended
below a canopy. Letters must be individually mounted to the canopy and
should appear in silhouette.
The Canopy sign may not be a single monolithic element unless it is
suspended below the canopy frame and externally illuminated. Any
electrical raceway used for wiring must be inconspicuous and low profile.

! MAXIMUM LETTER SIZE
Heavy Font - 6” high
Light Font - 8” high
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OVERHANG SIGNS CANOPY

OHC

EXAMPLES
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BEAM SIGN

BE

For their main sign, the courtyard tenants may have a transom sign - see
page 13. If a courtyard tenant is greater than 2,000 square feet, they may
also have a beam sign. Only one beam sign is permitted.
The beam sign will consist of individual logos or words mounted above the
beam as indicated in the adjacent diagrams.The beam sign may not be a
single monolithic element.The letters and logos must be individually
mounted to the beam. See page 20 for examples.
The beam sign may be externally illuminated. Any electrical raceway used
for wiring must be inconspicuous and low profile.

! MAXIMUM LETTER SIZE
Heavy Font - 10” high
Light Font - 14” high
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PROHIBITED SIGNAGE
The following types of signs and signage details are not allowed at the Red Hill.

!
!
!
!
!
!
!
!
!
!
!

Signs placed or displayed on vehicles parked primarily for the purpose of displaying the sign.
Internally illuminated box signs.
Vacuum-formed or injection molded plastic signs.
Individual pan channel letters.
Signs with plain block ‘generic’ lettering.
Signs advertising phone numbers or websites.
Flashing or moving lights, graphics or other imagery.
Signs employing luminous or day-glow paint.
Any temporary signs or advertisements not approved by Landlord.
Generic ‘open’ or ‘closed’ signs (printed or neon).
Signage not conforming to any city, county, state or federal ordinances.

Many signs require technical details to address structural and electrical needs. When developing these sign details, include the following,
if applicable:

!
!
!
!
!
!

All tranformers must be concealed within tenant spaces.
Raceways cannot be exposed.
All conduit must be rigid metal and concealed.
Fasteners and attachment connections should be concealed from view.
Mounting pins should be as thin as possible and painted to match the building or sign where applicable.
Lamp selection and aiming should be carefully considered to reduce glare for pedestrians and provide appropriate accent lighting.

Note: At the time a tenant vacates a space, the tenant shall remove all sign(s), patch, repair the surfaces to which the signs were installed
back to the original condition of the surface. This removal and repair is at tenant’s expense.
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STOREFRONT INTRODUCTION
The storefront is the most essential architectural element capable of communicating the function and character of the store. In many cases the
storefront is a customer’s first impression of a business.
Quality storefronts are vital to the success of your store and Red Hill Shopping Center. Storefronts present the merchandise and give character
to the public space. The combination of storefronts, signage and “viewable” merchandise makes up the lively excitement of the shopping
experience. Uncontrolled, these can become a visual jungle. Conversely, over-control produces dull, lifeless uniformity.
The following section explains the components of storefronts and creative ways to compose storefronts. All new storefronts to Red Hill
Shopping Center, as well as, modifications to existing storefronts must meet the outlined criteria within this guidebook.
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STOREFRONT EXAMPLES
At Red Hill Shopping Center, if an existing storefront is in
good condition it may be re-used, however, some
improvements will be required. Most of the existing
storefronts are wood, which can be retained but must be
repainted to add new tenant identity. Existing aluminum
storefront doors must be replaced. An existing wood entrance
door may be retained but the hardware may need to be
replaced to comply with current codes.
The wall finish above the storefront opening will need to be
replaced as illustrated in the adjacent storefront diagrams.
Within the Arcade there are a number of locations of exposed
masonry walls (see photo), which must be refinished and
integrated into the tenant storefront design. This will be done
with decorative treatment such as wood panels and trim,
artwork, signage and/or graphics. Tenant frontage must consist
of storefronts or decorative treatment. No untreated tenant
frontage is permitted.

Replace finish at wall
above storefront
openings per examples.

Exposed masonry walls
must be refinished &
integrated into
storefront design.

EXISTING STOREFRONT
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STOREFRONT DESIGN GUIDELINES
Entrance Doors
A good storefront design not only makes an entrance as noticeable as possible but also encourages hesitant shoppers to come into the store
and browse. Double doors and sliding doors are encouraged. Preferably, entrance doors will be kept open at all times during business hours.
Special attention must be given to the door's appearance while open, including provisions for doorstops or hold opens. Dutch doors may be
appropriate for children's stores or stores where an entirely open entryway is not desired.
Display Windows
Display windows are an important element in most successful storefronts. Regardless of the 'openness' of the storefront, a window is still the
primary means of giving a passerby the feel of what's inside. Display windows act as a 'menu' of the store, highlighting items that may not be
usually associated with the store. These display windows may be enclosed or open into the store (with numerous variations in between).A
display with an enclosed back must be continually changed.Whether enclosed or open to the rest of the store, lighting of the interior of the
display windows must be sufficient to compensate for the bright daylight outside and resulting reflections off the glazing.The use of nonreflective storefront glazing can help with this issue.
Recessed or Projecting Storefronts
Recessed storefronts offer protection from weather, act as an enticement, drawing shoppers from a distance and increase the linear footage of
the display area. Recessed storefronts may be necessary for those locations where there is an outswinging door that opens into a public
pathway. A projecting storefront catches the attention of shoppers from a distance and projects display items more directly and positively to
passersby. What is most important is that the design differentiate itself from its neighboring stores. If every other store on a block has a flat or
recessed storefront, then a projecting storefront will have the most impact. A combination of recessed areas with some storefronts on the lease
line may also be desirable as can having the entire storefront recessed to create a space for an 'outdoor' yet protected enclosed area for seating
or display.
Multiple or Corner Storefronts
Tenants leasing multiple or corner storefront spaces are encouraged to use more than one sliding or double door sets to maximize access and
openness to the storefront. The purpose of this is to promote a more casual or ‘market’ type of feeling to sidewalk. In these cases, outside
merchandising displays will also be allowed to extend beyond the storefront lease line.
Note: Storefronts, landscaping elements & proposed exterior seating design & specifications must be submitted for the landlord’s approval.
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STOREFRONT DESIGN GUIDELINES
Materials
One of the most important elements in fashioning the store's image is the choice of materials used to create the storefront. Some materials,
such as wood, can be used to create a rich and traditional feel. Other materials, such as stainless steel and aluminum, are often used to create a
more modern or contemporary look. Materials such as granite and marble convey a more solid, expensive, or even classical image.
Maintenance, cost and versatility of each material should also play a role in the selection of a storefront. All storefront elements will require
maintenance over time. While wood is usually reasonable in cost, it also entails painting or finishing in order to maintain its condition. While
not as durable as marble or granite, wood and aluminum are more versatile. Stainless steel has greater durability but also greater cost.
The other main component of storefront materials is glass. Glass can come in many and has multiple uses. Clear uncoated glass is extremely
important for displaying the store's merchandise. Tinted glass must not be used on storefronts. In situations where reflections on the glass are
a concern, non-reflective glass may be appropriate. Other glass, such as translucent, frosted or opaque can be used to frame merchandise on
display or create an interesting impression. Art glass or glass block can also be used for decorative purposes. The importance of using glass
creatively cannot be overstated. An all-glass frameless storefront is acceptable provided the interior of the adjacent sales area is appropriately
designed and properly lit.
Wood storefront frames may be finished with a variety of quality stains or paints. The metal
may be painted, polished or brushed chrome.
Anodized aluminum and dark bronze are generally not permitted, but may be allowed in
certain instances if they are used in a particularly creative or unique way.
Generally, only new quality materials are permitted. All materials used in storefronts must be
durable, impact-resistant and non corrosive. Exceptions may be granted for the use of other
materials such as historic artifacts and simulated materials, provided they are integral to the
design of the storefront and do not pose a threat to public health and safety.
Materials deemed to be of low quality, low durability, difficult to maintain or present a hazard
are prohibited.
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STOREFRONT DESIGN GUIDELINES
Decorative Materials
There is no restriction on decorative materials provided they are properly detailed and installed, and do not pose a fire, maintenance or other
public hazard.The use of any material that has sharp, pointed or protruding edges is strongly discouraged. Decorative materials may not extend
beyond the storefront face more than six inches (6").
Interior View
Storefronts must be designed with interior cabinetry, merchandise displays or some interesting activity in view of the window shopper. Proper
lighting must be included in the design to accent the display.
All visible recessed interior fluorescent light fixtures shall have true parabolic reflectors.
Landscape Elements
The use of landscape elements is highly encouraged. Miniature box trees, topiary, and flower boxes provide wonderful color, texture and scent
for your store. These landscape elements may be built-in to the storefront or free-standing. Plant material must not interfere with pedestrian
traffic. Always bear in mind that living plants may quickly grow beyond this line unless planned for ahead of time.
Planter containers must have adequate drainage and should be made of traditional materials such as wood, stone or terracotta. Lightweight
plastic containers are prohibited.
Plant materials should be carefully selected. Avoid plants which are deciduous, bear and drop fruit or berries, attract birds or insects, generate
pollen or other allergenic dusts, grow uncontrollably, or are water intensive. Vines must be grown on demountable wires or trellises, not on the
building surface. Plants which are not maintained by the tenant will be either taken over or removed by the landlord at the expense of the
tenant.
Lighting/Security
All storefronts must be serviced by either key or integrated combination lock. Additional security devices such as electronic surveillance
monitors, light beams and cameras must be concealed from view.
All stores must have night lights. These lights are typically low-watt incandescent fixtures located in the front of the store. The lighting should
illuminate at least the first 10 ft. of inside the storefront. The night lights are to be set on timers and should stay on until 9:00 p.m. each night or
later, as the Landlor determines.
The sidewalk area in front of storefronts with awnings or canopies shall be lit with tenant supplied
light fixtures mounted on the storefront. Inconspicuous directional fixtures are recommended.
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STOREFRONT DESIGN GUIDELINES
Overhang Design
Awnings and canopies are not only designed to keep rain and sunshine off the store, they are integral to the complete storefront and signage
design package. People often describe a location by saying,“the restaurant with the big red awning” or “the cute shop with the blue awning.”
Colorful, interesting awnings become landmarks for shoppers often before they can read the signage or recognize products or services in the
storefront.
Most awnings and canopies are made of two basic components, the cover and the frame. The cover, if it is a closed awning, will have side panels.
Fabric awnings may also have a loose, or “unframed” valance that is the vertical face at the end of the frame. The main body of the awning,
referred to as the awning face, is the surface that faces the sky. The frame is the metal support that gives the awning its shape.
Graphics may be applied to an awning face by hand, with adhesives, silk-screened or stitched. The use of graphic elements in tenant awning signs
is encouraged. Colors should be selected with the compatibility of the surrounding storefronts in mind. Please refer to the signage section for
graphics guidelines for overhangs.
Many typical malls promote uniformity in awnings size, color and shapes so that no one store will have an unfair advantage over another. That is
not the approach taken at Red Hill Shopping Center. When true town squares are studied and images of wonderful European villages are
displayed, it can be seen that much of the charm and uniqueness is derived from a “controlled diversity” of sign, storefronts and awnings.
Although the background building material may be relatively uniform, individuality as well as harmony are created as much with awnings as with
storefronts and signage.
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STOREFRONT DESIGN GUIDELINES
Overhang Materials
All covering materials must be durable, fade-resistant and of high quality. Awning coverings are generally made of fabric. If fabric is used, it must
be manufactured and supplied by a recognized awning fabric company. Smooth plastic or vinyl-looking awning material is prohibited. Canopies
may be constructed of glass, wood and metal. If glass is used it must be impact-resistant. consideration should be given to how a canopy surface
will be kept looking clean.
Awnings and canopies may be required to be sprinklered or built of non-combustible or flame retardant materials.
Metal frames can be finished in a variety of colors and textures. Any finish which results in staining or 'running' onto the building or pavement is
restricted. Where wood is used only high-quality, new material resistant to checking, warping and rotting is allowed. Painted finishes must be
durable and resistant to cracking, peeling and fading. At the landlord's request, any material as deemed by the landlord that has been altered in
any way after installation, whether due to poor design, construction, material selection or exposure must be replaced or reconditioned at the
tenant's expense. Metal frames must be professionally fabricated with welds ground smooth or utilizing concealed fasteners. Awning structural
elements must be coordinated with fabric seams to avoid conspicuous “photographing” of the frame through the fabric. Awning lacing and
welting color must be coordinated with the awning fabric.
Tenants must specify how awning or canopies attach to the storefront; no portion of an awning or canopy may be closer than 1” to the adjacent
building piers and may not be attached to the adjacent building piers in any way.
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OUTDOOR SEATING DESIGN GUIDELINES
Restaurants and other food tenants are encouraged to create outdoor seating areas to bring life and activity to the shopping center. . Outdoor
seating areas should be placed in the areas designated below. ABC railings will need to be provided by the Tenant as required by code.
Space heaters, either freestanding or wall mounted, add to the comfort level of the patron, and allow the seating area to be used at night, and for
a longer portion of the year. Landscape buffers such as planters offer additional comfort to the patron.
Outdoor seating areas must maintain a clear path for exiting as required by Code. In addition, outdoor seating areas must not obstruct access
or visibility to the entries or displays of neighboring tenants.
All outdoor furnishings including tables, chairs, lamps, heaters, planters and ABC railing designs, space plans and specifications must be submitted
for approval by both the Landlord and Town of San Anselmo. Designs and selected furnishings are encouraged to be of good quality, durable and
reflect the character of the related tenant.
PATIO

ENTRY PLAZA

WEST
PLAZA
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OUTDOOR SEATING
EXAMPLES
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SIGNAGE & STOREFRONT DESIGN FORM
This form is required for all retail tenants at Red Hill Shopping Center. Please fill in all information below and submit with your copies of your
signage and storefront application to the Landlord. Incomplete forms may delay the review and approvals process.
SPACE NUMBER:
TENANT NAME:

STOREFRONT
Type
Total Lineal Feet
Total Permitted Signage sf
Total Proposed Signage sf
SIGNAGE
Panel Signs
Type
Number
Dimensions
Area
Material

Transom Signs
Type
Number
Dimensions
Area
Material

Projecting Signs
Type
Number
Dimensions
Area
Material

Window Signs
Type
Number
Dimensions
Area
Material

Overhang Signs
Type
Number
Dimensions
Area
Material
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